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INSPIRING 
DAY 1

A One-Day, European, Practitioner-Led Conference & Networking Event, Amsterdam, 17th November 2022

Brand New, Engaging, Impactful & 
Strategic Internal Communications 

Position Internal Comms As A Critical & 
Strategic Function! Emphasise the continued 
importance and prove the value of IC to secure a seat at 
the top table

INTERNAL 
COMMUNICATIONS 
PROFESSIONALS 

Amsterdam

17th November 2022 •  www.thecommsconference.com

Hybrid & Flexible Working • Employee Engagement & Experience • Channel Mix • Digital & Technology Toolkits • 
The Strategic Role Of IC • Digital Transformation • Employee Health & Wellbeing & Workplace Cultures • Diversity & 
Inclusion • Future Trends Of IC 

Group 

Discounts

Available!

BOOK 4 FOR 

THE PRICE OF 3

Inspire, Motivate & Engage Employees, Boost Results & Empower A 
Hybrid Workforce With 

2
Inspire & Engage Employees With High-Impact 
Strategies: Secure boosted engagement by embedding 
people-centric IC in your workforce 

3
Maximise Cutting-Edge Digital & Tech 
Innovations: Drive productivity with fresh and 
innovative digital tools, tech and frameworks to boost 
efficiencies and productivity 

4
Cut-Through With A Streamlined & Tailored 
Multi-Channel Mix: Guarantee increased 
engagement with a tailored and refined channel mix for 
maximum impact and reach

5
Prioritise Your Workplace Culture & Employee 
Health & Wellbeing: Cultivate a supportive and open 
culture which drives feelings of belonging and connection 
across the organisation 

6
Fresh & Innovative Insights On Hybrid & 
Flexible Working: Examine the new ways of working 
from home and adapt these into dynamic, 
future-proofed strategies

7
Drive Digital Transformation In Internal 
Communications: Increase agility in digital adoption 
to capitalise on evolving trends and deliver outstanding 
and effective comms strategies

8
Power Practical Diversity & Inclusion Action: 
Embed D&I into the core of your IC strategies to create 
a supportive, diverse, and inclusive workforce and 
company culture 

9
Future Trends & Horizon Scanning – Looking 
Beyond: Future-proof your IC strategies to ensure 
they are ready to tackle unexpected crises in 2022 and 
beyond

+44 (0) 20 3479 2299
www.thecommsconference.com 

info@thecommsconference.com 

03451656565

Organised By:
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Cross-Sector Internal Communications Experts Provide Valuable Insights & Best Practices On Developing Employee-Centric Communication 
Strategies That Boost Engagement & Bottom-Line Results & Incorporate Digital Innovations To Drive Productivity & Prepare For The Future

Registration, Informal Networking & GIC Welcome08.30

Morning Co-Chairs’ Opening Remarks09.10

- Harness valuable insights into evolving employee needs and expectations 
around new ways of working to maintain that critical balance between 
remote working and a connected workforce

- Develop a cohesive company culture that overcomes distance to connect the 
workforce and strengthen solidarity amongst your community and instils a 
feeling of true belonging within the organisation to promote inclusivity 

- Respond to the ‘new normal’ by embedding the correct tools, technologies, 
and practices to enable internal communication professionals to support 
their teams effectively and work collaboratively to reach targets 

- Personal preferences and employee situations can change at any time! 
Ensure you have a fully equipped and seamless returning to office strategies 
in place in order to help your employees on the transition back into the 
office, and keep them engaged throughout 

Ensure A Connected, Motivated & Productive 
Workforce By Establishing An Effective Hybrid & 
Flexible Working Model Which Satisfies Employee 
Expectations & Reaches & Engages Every Employee 
Wherever They Are Based

09.20

HYBRID & FLEXIBLE WORKING

OPENING 

REMARKS 

- Develop a progressive company culture with communication strategies 
that inspire and encourage employees to instil pride in representing the 
organisation as ambassadors 

- Empower employees with the right tools, technologies, and agency to 
establish independence in the workplace and drive valuable engagement 

- Incentivise employee engagement with internal communication methods 
which are captured at all levels to boost retention and drive forward business 
performance 

- Ensure your internal communication strategies are truly successful and have 
real impact with benchmarking methods which effectively measure employee 
engagement in order to action insights and embed into your strategies 
moving forward    

Champion Employees & Secure Boosted 
Engagement With High-Impact, People-Centric 
Strategies That Foster Feelings Of Belonging & 
Value To Drive Business Performance 

09.40

EMPLOYEE ENGAGEMENT & EXPERIENCE

Q&A

PANEL

Tania Tasheva
Change & Communications Lead 

Heineken

Pia Hansen
Director & Head of Global Commercial & 
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LEO Pharma

Reneé Remijnse
Communications Director Professional 
Hygiene

Essity

Bonus Session; Reserved For Exclusive 
Conference Partner Karian & Box

10.10

Bonus Session; Reserved For Exclusive Conference Partner

10.45 Morning Refreshment Break With Informal Networking 

11.15

- Slack, Yammer, Workplace, Zoom… what are the latest tools and emerging 
technologies you should be incorporating you’re your internal 
communication strategies today?

- What are the opportunities and challenges associated with implementing 
different emerging technologies and how can you ensure they add real 
business value to your communication strategies?

- Successfully communicate the benefits of new tech and digital to your 
workforce in order to overcome resistance when launching new toolkits  

Leverage Cutting-Edge Technologies To Create 
Dynamic & Impactful Internal Communication 
Strategies Which Boost Efficiencies & Engagement 
Through Critical Digital Innovations 

12.00

DIGITAL & TECHNOLOGY TOOLKITS

Ann Halvorsen 
VP Global Communications

Trivium Packaging

- Promote the value and strategic function of internal communications by 
demonstrating bottom-line results of your efforts to secure leadership buy-in, 
accelerate business performance and drive real results with streamlined and 
effective communication strategies

- IC has been vital over the pandemic to connect employees no matter where 
they were based, now it is business-critical to harness and retain this way of 
thinking moving forward to continue to prove the strategic role IC will play 
post-pandemic 

- Enable the business to break free from the boundaries of outdated legacy 
communication systems and embrace new and innovative ways of thinking 
which strengthen relationships with employees from the top-down 

- Agility has become a crucial factor for market success: how can this skill be 
harnessed to build trust amongst senior executives and unlock the potential 
value of incorporating internal communications into wider business strategies?

Power Momentum & Continue To Secure A Seat At 
The Top Table By Emphasising The Continued 
Importance Of Internal Communications As A 
Critical & Strategic Business Function 

11.30

STRATEGIC ROLE OF INTERNAL COMMS

Q&A
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Global Communications Director, 
Starches, Sweeteners & Texturizers

Cargill

- Decipher the most effective tools, channels, and communications mix for 
your employees to move beyond a “one size fits all” approach to ensure 
maximum engagement 

- Streamline messaging and communication strategies to deliver important 
and relevant information efficiently and effectively on the right channel at 
the right time 

- Implement an employee-centred experience design and channel mix which 
prioritises relevant, personalised information to ensure continuous 

Cut-Through With A Refined & Tailored Multi-Channel 
Mix Which Exceeds Employee Expectations To 
Guarantee Optimised Engagement & Productivity 

10.25

COMMUNICATION CHANNEL MIX

Miguel Ribeiro
Head of Executive & Employee 
Communications, EMEA

Uber
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An Integrated Employer Branding Campaign In 
The Hospitality Industry Delivered By Accor

16.50

HEART OF HOSPITALITY 

- Motivate leadership to prioritise D&I within IC strategies to ensure all 
employees feel valued and supported in the workplace

- Create robust frameworks that embed the values of D&I into the heart of the 
organisation with tangible methods for benchmarking and feedback 
processes to establish a culture of belonging and inclusivity 

- How can you engage the C-suite to prioritise the needs of their employees to 
drive an authentic, open and honest organisational culture that promotes 
inclusivity?  

Drive Practical Action By Embedding Diversity & 
Inclusion At The Core Of Your IC Strategies & 
Maximise Engagement By Promoting A Culture 
Of Openness, Inclusivity & Support For All 
Employees

15.20

DIVERSITY & INCLUSION

Q&A

PANEL

Edward Verheij 
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Mignon van der Westerlaken
Head Public Affairs & Communication NL

Sanofi

Lena Tsvetinskaya 
Diversity, Culture & Engagement Director

PepsiCo Europe
Eerika Roos-Kulvik 
Senior Director Communications EMEA & 
Diversity, Equity & Inclusion Lead, EMEA

Discovery Inc

Bonus Session; Reserved For Exclusive Conference Partner12.20

Lunch & Informal Networking For Speakers, Delegates & Partners12.50

Philip Herd
Director Of Communications, EU Public Affairs

Huawei 

Afternoon Co-Chairs' Opening Remarks13.50 OPENING 

REMARKS 

- How have hybrid ways of working transformed business models over the past 
few years and how can you take advantage of this acceleration to strategically 
embed new digital into your existing ecosystem of communications networks? 

- Build effective internal communications strategies that boost engagement by 
leveraging the latest digital and technological developments and innovations to 
deliver tangible results 

- As the world moves rapidly towards a technology-enabled future, how can 
internal communications professionals optimise increased digital capabilities 
with innovative digital and technological solutions complement the needs of 
employees?

Establish Robust & Fresh Digital Transformation 
Strategies Fuelled By New, Digital Innovations & 
Cutting-Edge Technological Advances

14.00

DIGITAL TRANSFORMATION 
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Communications 
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DOUBLE 
PERSPECTIVE
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An Integrated Employer Branding Campaign In 
The Hospitality Industry Delivered By Bosch

17.10

MYTHS OF SUCCESSFUL RESTRUCTURING 
COMMUNICATIONS: BUSTED 

Case
Study

- Restructuring activities are often kept secret so that no one gets restless - ensure 
this doesn’t end in a similar communication threatening the company’s reputation

- Discover the success factors for effective communication of your restructuring 
activities

- Hear Bosch reveal their approach to such activities and what they’ve learned in the 
Michael Kattau 
Director Communications, Powertrain 
Solutions 

Bosch

Bonus Session; Reserved For Exclusive Conference Partner16.20

Afternoon Refreshment Break With Informal Networking15.50

- Generate a higher level of engagement that encourages senior level 
engagement and sponsorship from the top to establish greater connection 
amongst employees 

- Engrain an enterprise-wide culture and mindset change which sufficiently 
supports employees to create a consciously engaged workforce 

- Foster a culture of openness, honesty and transparency within your 
organisation that prioritises two-way communication to enable everyone to 
increase interaction and ensure everyone’s voices are heard

- Provide a supportive and empathetic work environment to counteract the 
times of great uncertainty, stress and change to protect and prioritise 
employee wellbeing 

- Ensure appropriate measurement strategies are in place to encourage 
consistent feedback and that insights are effectively and appropriately 
actioned to respond to employee needs

Cultivate A Supportive & Open Workplace Culture 
Which Engages Employees, Prioritises Health & 
Wellbeing & Drives That All-Important Employee 
Connection Across The Organisation 

14.40

EMPLOYEE HEALTH & WELLBEING 
         & WORKPLACE CULTURES 

DOUBLE 
PERSPECTIVE

- At a time when business was taking yet another hit, reaching new talents 
became increasingly challenging, the Heart of Hospitality campaign was born

- It is a platform to tell stories of this much-loved sector and to remind our 
guests and future talents that our people are at the heart of every experience

- Launched in October 2021, it focuses on telling stories of Accor employees 
from across the region through a multi-channel approach (a dedicated 
website, Instagram account, Social Media, PR and internal channels) 

Natalia Satleikina
Director Employee Engagement, DEI

Miele

215.00

- What is next on the horizon for internal communications and how can 
organisations adapt and align communication strategies to keep up with the 
latest trends? 

- As we continue to tackle the lasting impact of the pandemic, how can internal 
communications professionals continue to develop comms strategies that 
incorporate the popularity of hybrid working effectively?  

- The last few years in review: explore the upcoming opportunities to flourish 
and develop as an organisation while incorporating critical lessons learned 

- How will the latest digital innovations influence and enhance internal 
communication strategies and respond to the new working landscape?

Uncover The Key Upcoming Trends & Latest 
Innovations In Internal Communications, Reflect 
On Critical Lessons Learned & Implement 
Changes That Will Shape IC In 2022 & Beyond 

17.30

THE FUTURE TRENDS OF IC

Q&A

PANEL

Alexia Sommer 
Global Employee Communications 
Manager 

Danone
Tania Tasheva
Change & Communications Lead  

Heineken

Kim Larsen
Head of Global Communications & Brand 
Experience

ING 

Afternoon Co-Chairs Closing Remarks & Official Close Of 
Conference

18.00

Christiane Lesmeister 
Director of Communications 

LKQ Europe

114.40

Mariette Verbruggen Group 
Communications Director

Cargill 

- A key element is a dedicated podcast, hosted by Accor Northern Europe CEO 
Duncan O’Rourke, with guests ranging from industry leaders to passionate talents

- We will launch the second season of this campaign end of June 2022 with many 
new stories and 8 podcast episodes with guests around the globe

Janine Martin
Director Internal Communications 
Northern Europe

Accor
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4  Easy Ways To Register
Online @ www.thecommsconference.com  
 
Phone +44 (0) 20 3479 2299 

Post this booking form to Global Insight Conferences, 5-11 Lavington Street, 
London, SE1 0NZ

Email info@thecommsconference.com  
 

Group Discounts: 4 delegates for the price of 3. Or send 3 and get 
your third place half price! (This applies to inhouse practitioners only, not 
agencies and suppliers, and cannot be used in conjunction with any other 

discounts, including earlybird offers)

• Speaker notes available to download one week after the conference, subject to speaker 
disclosure.  

• Only one discount can be used per registration.  
• Please note VAT will be charged at 21%. All BACS/invoice registrations are subject to a 

€24.90 booking fee and all credit cards payments are subject to a 4% booking fee.

 

1
2
3 4 5 6

SOLD SOLD

7 8
9
10

For more information on how 
to get involved, please call 

+44 (0)20 3479 2299 or email 
partner@thecommsconference.com  

Book An Exhibition 
Stand & 2 Delegate 

Passes NOW For Only 
€2,495

SAVE €1,000

   Bank Transfer  
Bank transfer details will be provided in your invoice. 
(UK  VAT is chargeable for all attending companies, regardless of country of origin.  

     All bank transfer charges must be carried by the company sending payment).

   Cheque   Enclosed
Please make cheques payable to Global Insight Conferences Ltd

    Invoice   PO Number:
Please include your PO Number if applicable, otherwise this may delay your booking.

PAYMENT OPTIONS: Please choose one of the payment options below:

   Credit Card/Debit Card

 Visa      Mastercard      Maestro     
Card No.

Exact name on card 

Valid From     Expiry Date  

Security Code  
Signature Date

1
2

3

4

REGISTRATION FORM

ATTENDEE DETAILS:
 

Forename

Surname

Job Title

Company Name

Tel

Email

Fax

Address

Postcode    Country

Brochure Code: 

 

How did you hear about the conference?

(Brochure code, email, advert etc)

Accounts Department:

Contact Name 

Tel   Email

Head of Department Contact Name

Head of Department Email

Booking Contact Name

Booking Contact Tel 

Booking Contact Email

Please complete in capitals. Photocopy for multiple bookings.

*
 

Card Billing Address (if different to above)

 AmEx      

A One-Day, European, Practitioner-Led Conference & Networking Event
Amsterdam, 17th November 2022

Organised By:

Programme Alterations: Conferences are organised many months in advance of the 
conference itself and sometimes we may need to make substitutions, alterations or 
cancellations of the speakers and/or topics. Whilst we make every effort to find a direct 
replacement if a speaker cancels, sometimes this is not always possible within the 
timeframes we are given. Any substitutions or alterations will be regularly updated on 
the conference website.

Inhouse/Brand

Agency/Supplier/All 
Other Companies

Standard Rate

Book 4 Delegates For The Price Of 3 @ www.thecommsconference.com  

TERMS & CONDITIONS
Payment Procedure: Payment is due on submission of your booking please note that VAT will be charged at 21%. Please note that all BACS/invoice registrations are subject to a €24.90 booking fee and all credit cards payments are subject to a 4% 
booking fee. All orders placed on our online booking pages, by email, on the brochure’s booking form or over the telephone will all be followed up with an official booking confirmation email. All such orders are legally-binding and carry a 100% liability 
immediately after receipt of order. Full payment is a requirement of entry into the event and you will be asked to guarantee your payment with a credit card to enter the conference rooms if you have not paid before the date of the conference. 
Should you fail to pay an invoice or do not attend the conference, you still remain liable for the sums due. Global Insight Conferences Ltd reserves the right to decline any booking and make any alteration to the speaker panel, programme, date and 
venue. Global Insight Conferences accepts no liability for the content of presentations or papers. UK VAT is still chargeable on foreign companies attending conferences in the UK and must be paid at the prevailing rate on UK events. All bank and 
transfer fees must be covered by the company attending the conference. Please note that all calls are recorded for training and monitoring purposes. Cancellation Process: Cancellations received in writing on or after 40 working days before the 
conference date cannot be refunded and full payment is still due, although a replacement delegate will always be welcome. This is due to the way in which we are charged by our suppliers as during this final month, the costs have already been 
incurred by the organisers. Refunds will not be available for postponements or cancellations or virtualisation and payment is still due and we reserve the right to make the event virtual or live depending on the circumstances at the time. Refunds will 
not be available for postponements, cancellations, virtualisation or a change to a live conference from virtual and payment is still due. All bookings shall be automatically transferred and refunds cannot be given for such changes. Cancellations 
received in writing at least 40 working days before the conference date will receive a full refund, minus an administration charge of £149 +VAT per ticket. If payment has not yet been made and cancellations are received in writing at least 40 working 
days before the conference date, the £149 +VAT per ticket administration charge is still due. By booking onto the conference, you warrant that you are authorised by your organisation to commit to the booking and pay all agreed costs. Global Insight 
Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Global Insight Conferences Ltd will assume no liability in the event that this conference is cancelled, rescheduled, virtualised or postponed 
due to a fortuitous event, Act of God, unforeseen occurrence, a Force Majeure event, other major disruption or any other event that renders performance of this conference inadvisable, impracticable, illegal or impossible. For purposes of this clause 
a Force Majeure event shall include, but shall not be limited to: civil disorder; pandemics, endemics, disaster; an Act of God; war or apparent act of war; government restrictions and/or regulations; terrorism or apparent act of terrorism; disturbance 
and/ riots; strike, fire, curtailment, suspension and/ or restriction on transportation facilities/means of transportation; or any other emergency. Global Insight Conferences Ltd reserves the right to alter the venue for the conference due to a Force 
Majeure event or other major disruption or if Global Insight Conferences Ltd, deems it necessary to do so. If Global Insight Conferences Ltd postpones an event, the fee will be credited towards the rescheduled date or another conference and all 
outstanding invoices must still be paid in full. If GIC cancels an event, the fee will be credited towards another industry-related event within the next 12 months. This credit will be available for up to 12 months from the original conference date. 
Refunds will not be available for postponements or cancellations or virtualisation and payment is still due. If you wish to cancel a ticket on an event that has been postponed, the cancellation terms outlined above still stand, but in relation to the 
original date. Please note all exhibitors, sponsors and event partners should refer to their signed contract for more information on their terms and conditions. Date & Venue: Central Amsterdam, 17th November 2022. Please note that 
accommodation and transport fees are not included in the registration fee. Global Insight Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Special Dietary, Access Or Speciality 
Requirements: We make every effort to ensure that all delegates are able to participate fully, but please do let us know if you have any access, dietary (other than vegetarian) or any other particular requirements. Speaker & Programme Changes: 
Sometimes speakers are unable to attend for personal or business reasons and whilst we make every effort to find a direct replacement, occasionally this is not possible within the timeframes we are given. GIC reserves the right to alter or modify the 
advertised speakers and/or topics if necessary. Any substitutions or alterations will be regularly updated at www.thecommsconference.com. Data Protection: The delegate names, organisations and occasionally job titles will be shared with other 
attendees of the event for the purpose of facilitating networking only. Should you not wish your information to be shared in this way, please email: database@globalinsightconferences.com or write to Data Protection Officer, Global Insight 
Conferences, 5-11 Lavington Street, London, SE1 0NZ. When you register for the conference, GIC will provide you with information relating to your booking and other GIC related products or services via email, direct mail, fax or telephone. Should you 
wish to discontinue this service at any time please write to the Marketing Director at the address above or please email database@globalinsightconferences.com. Admittance: We reserve the right to eject you without any prior notice or refund if 
your behaviour is disruptive, offensive, dangerous or illegal. Distribution of unauthorised materials and audio/visual recordings are not allowed without prior consent. GIC is not liable for damage to or loss of personal belongings at the conference 
venue and accepts no liability for the content of the papers and presentations given. Please note that photographs, video and audio footage, which may include speakers and delegates, may be taken at the event and used in future marketing 
material.

€705 + VAT  /  £599 + VAT

€1,170 + VAT  /  £999 + VAT

Price

Exhibition Stand + 2 
Delegate Places €3,495 + VAT  /  £2,999 + VAT 
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Can You Help Internal 
Communications Professionals Boost 

Their Business Performance & 
Employee Engagement? 

Amsterdam

17th November 2022 •  www.thecommsconference.com

Amsterdam

17th November 2022 •  www.thecommsconference.com


